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Church, but not as you know it!
Making the most of video, social media and the 

digital world



Aims of this workshop

▪ To provide new tools for your Church toolbox in the areas 
of:

• Social media

• Video

• Digital world

Including top tips and a practical exercise



▪Which ones do you use personally?

▪Which ones do you use for Church? 

Social media



Most popular world 
social media networks 
worldwide 
Monthly active users January 2022

Taken from 
https://www.wordstream.com/blog/ws/20
22/01/11/most-popular-social-media-platfo
rms



What’s the difference?



Advertising and marketing









Resourcing and sharing 
ideas









Create playlists to organise your back catalogue 



Conversation and group planning





Best overall winner



FACEBOOK PAGES



Insights



FACEBOOK GROUPS



∙ You don’t have to be very technical
∙ Good quality photos
∙ Regular content and share videos. 

Scheduling.
∙ Respond to comments
∙ Reference current events (not 

political but things like the Jubilee 
etc..)

∙ Encourage engagement and 
RESPOND to people as quickly as 
possible

∙ Add hashtags to increase your visibility 
and to link with wider organisations such 
as #churchofengland #methodist 
#messychurchbrf etc…Ones for this 
conference are #MCIC2022 and 
#MakingADifference

∙ Look at insights
∙ Some times of day are better than others 

– when do you look at social media? 
Lunch break? On school run? 

∙ Use different faces (helpers, co-workers, 
families) to provide more ‘colour’ 



Video



Making the most of your video

▪ Split it into sections

•Use short clips

•Donʼt assume people have watched the full video

▪ Use sections for advertising and use on other social media 
platforms

▪ Cross section – use hashtags to maximise views and help 
visibility of content



Watch video (5 mins 05 sec full length) – concise 
including welcome, story, talk, craft and prayer

https://www.youtube.com/watch?v=-4RALN0FU14&ab_channel=Brownh
ills%26WillenhallMethodistCircuit



Video tips

▪ Grab their attention

•Bold fonts and colours – visual impact!

•Donʼt waffle

•Make it hard to switch off (or stop the scrolling)

•Smile ☺ 

▪ Keep it brief – get to the point quickly



How NOT to start a video…

https://www.youtube.com/watch?v=3x8yhajKo7
k&t=177s&ab_channel=Brownhills%26Willenhall
MethodistCircuit

First 3 mins of this



Make a strong first impression:

https://www.youtube.com/watch?v=zOPRXQx
4GP4&t=87s&ab_channel=Brownhills%26Wille
nhallMethodistCircuit

Show first 30 seconds



Choose a good title and thumbnail photo
 
Does this describe what this video contains?





▪Camera phone is fine – 
always use landscape 
orientation for videos



Pre-record or live?

What are the 
considerations? 



Dylan’s [LIVE] bit on video 
editing



Live example 1: Breakfast on the beach

https://www.youtube.com/watch?v=C0VZviiO06Q&t=62s&ab_channel=Brownhills%26Willenhall
MethodistCircuit



Live example 2: Easter TV interview

https://www.youtube.com/watch?v=jdsQdFl0Izw&t=261s&ab_channel=MessyChurchGoesCyber 



Live example 3: Courageous Fiery Furnace session 

Photos, live video, adding music and text

https://www.youtube.com/watch?v=U_CGiFET-uQ&ab_channel=ChrisMatterface



Animation example 1: Noah and the flood

https://www.youtube.com/watch?v=QN5niu1Cz8w&t=1s&ab_channel=Brownhills%26WillenhallM
ethodistCircuit



Animation example 2: The Great Commission

https://www.youtube.com/watch?v=zqdMT3V2m1I&ab_channel=MessyChurchGoesCyber



Animation: Jesus walks on the water (From 1min 54 sec to 4 mins 04)

https://www.youtube.com/watch?v=ETMktW5XME0&t=248s&ab_channel=Brownhills%26Willenh
allMethodistCircuit



▪ Branding

•Use logos

•Stick to same colour palette

Digital world tools and engagement



▪ Take photos!

•Use with voiceover

•Promotional

Marketing and graphic design



Flyers – how NOT to do it!



▪ Canva

•Use Unsplash

▪ Fit to size

• Banner is wide landscape

• Instagram is square

▪ Add text

•Colour palettes

Posters and flyers



Canva – free online design tool



Digital Church Plant - pilot



Public vs private



Cycle of 
Church Planting





▪ Digital Trends for Churches 2022

•Blog

▪ Premier Digital

• Webinars and training

▪ Digital Church Toolkit

• Weekly newsletter

• Podcasts and webinars

For more information
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Our work would not be possible without the support of 
charitable trusts, gifts in wills and donations from individuals like you.

If you would like to support this ministry, you can become 
a friend of Messy Church by giving £2 a month or more. 

Find out more at brf.org.uk/friends

TEXT MESSY followed by your donation amount to 70450 
(e.g. Text MESSY 3 to 70450 to donate £3). Texts cost your chosen 

donation amount plus one standard rate message.

Not all mobile phone networks support text giving. If yours doesnʼt, your message wonʼt be delivered, 

and you wonʼt be charged. You can always donate online at brf.org.uk/donate. 

Our privacy policy is available at brf.org.uk/privacy
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